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ANNUAL SAILES

Distribution of Sales by Region

Sales of retail stores in the TUnited States (50
States and the Distriet of Columbia) toteled -almost
$220 billion in 1960. This was a gain of 2 percent
over the wsalés +total of $215 billion in 1959, The
1959 figure is exclusive of Alaska and Hawaii whose
1958 sales, according to results of +the 1958 Census
of Retail Trade, were less then one-half of one per-
cent of the United States total.

To the 1960 figure of $220 billion, the North Cen-
tral Region contributed approximately $67 billion
(31%); the Northeast, $58 billion (26%); the South,
$57 billion (26%); and the West, $38 billion (17%).
Sales gains of 3 percent over 1959 were shown in the
Northeast and the West Regions, an increase of 2 per-~
cent was the experience in the North Central Region,
while retail sales in the South Region were virtually
unchanged from the previous year.

Durable-goods stores in +the United States as a
whole showed sales down 1 percent from a year ago,
decreases occurring prineipally in +the South (-5%)
and the West (-4%). Durable-goods stores in +the
Northeast and North Central Regions showed small
gains of 3 and 2 percent, respectively. The non~
durable-goods stores, as a group, showed a sales in-
crease from 1959 to 1960. Overall, the gain amounted
to 3 percent, distributed by Region as follows: the
West, & percent; the Northeast and South, each 3 per-
cent; and the North Central, 2 percent.

Per capita retail sales in the United States in
-+ 1960 amounted to $1,233, compared with $1,234 in 1959,
In the West, per capita sales of $1,385 were 12 per-

cent higher than the average for +the Nation, but
compared with their own 1959 per capita, a decrease
of 2 percent was shown. The North Central Region's
retail sales per capita amounted +o $1,293; the
Northeast, $1,290; and the South, $1,051.

Average per capita food store sales in the United
States amounted +to $303, ranging from $253 in the
South to $347 in the West. Next to food sales, more
was spent at the retail level in the automotive
field than in any other kind-of-business category.
Here the United States average in 1960 was $222,
compared with $226 in 1959; the Vest $257 compared
with $285; North Central, $238 compared with $230;
the Northeast, $205 compared with $198; and the .
South, $203 compared with $216.

Sales of Multiunit Organizations by Region

Compared with 1959, multiunit organizations of 11
or more retail stores showed an average ssles in-
crease of 4 percent In 1960 for all retail kinds of
business in the United States. The West showed the
largest percentage gain, 8 percent over 1959 follow-
ed by the South ard the Northeast Regions, each with
increases of 4 percent, and the North Central, with
a rise of 2 percent.

Sales of stores in the food group and general
merchandise group together coampriged about three-
fourths of all the sales of these organizations din
each Region. Of these two groups, food stores show-
ed a year~to-year sales gain of 5 percent in the
country as a whole, and general merchandise stores,
an increase of 3 percent.

Doflar Sales

FIG. 1.-PER CAPITA SALES OF DURABLE AND NONDURABLE-GOODS STORES: 1960
ALL RETAIL STORES BY CENSUS REGIONS
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.. Page 5
Table 1, ESTIMATED SALES OF ALL RETAYTIL STORES , UNITED STATES AND CENSUS REGIONS, BY KIND OF BUSINESS: 1960 AND 1959

(Millions of dollars)

United States Northeast North Central South ) Wegt
Kind of business » N P " » " P "
Percent ‘ereen ercen ercen ercen
1960 1959 change 1960 | 1959 change 1960 1959 chenge 1960 1959 change 1960 1959 change
A1l xinds of business ) : - .
total,. ..} 219,627 | 215,413 +2 | 57,534 Fs5,847 43 [ 66,670 |T65,432 +2 | 57,082 {757,050 | . o 38,341 |T37,0m +3
Durable-goods stores, total..| 71,018 71 662 -1 17,126 | 16,661 +3 | 22,365 | 21,935 +2 | 18,903 | 19,852 -5 12,624 | 13,214 -4
Nondurable-goods starés, total. 1!.8: 609 143: 751 +3 40}‘ 408 "39z 186 +3 | 44,305 [¥43,497 +2 | 38,17 {¥37,198 +3 | 25,717 | ¥23,870 +8
Food €rouPecesesssens cessrness| 54,035 51,680 +5 15,272 | 14,729 +h ) 15,421 | 14,953 +3 1 13,734 | 13,218 e 9,608 8,780 +9
Grocery StoreSitiseecsvecessean 48,3221 46,043 +5 12,5390 11,985 +5 | 13,865 | 13,405 +3 | 12,978 | 12,451 +4 8,940 8,202 +9
Eating and drinking places.......| 16,057 15,601 +3 5,107} 4,956 +3 4,930 4,872 +1 3,200 3,159 +1 2,820 2,614 +8
Eating places...cecsvsescnaasnas 10,976 10,488 +5 3,548 3,383 +3 3,024 2,929 +3 2,420 2,352 +3 1,984 1,824 +9
General merchandise groupa....... 23,855 23,391 +2 5,59 5,410 +3 7,198 7,193 4] 6,730 6,613 +2 4,333 45175 4
Dept. stores and dry goods .
general merchandise atore; eevs} 16,901 | 16,621 +2 4,0721 3,927 i 5,125 5,129 0 4,465 4,418 +1 3,239 3,147 +3
Department StoreS.,cs.usec..s| 13,864 13,609 +2 3,557 | 3,502 +2 | 4,418 | 4,396 41 3,335 | 3,325 0| 2,55{ 2,38 +7
Variety storeSec.cascsenesnn.s] 3,93| 3,850 +2 1,099 | 1,077 +2 | 1,102 | 1,085 2| 1,178 | 1,153 +2 564, 535 +5
Mail order (dept. store mdse.).| 1,842 15703 +8 324 289 +12 673 645 +4 520 487 +7 325 283 +15
Apparel group....ss.... 13,266 +2 | 4,664 T4,517 +3 1 3,437 | T3,436 Q1 3,57 | 73,465 2| Los| T +
Women's ready-to-wear eS.e.  A,717] 4,712 0 1,434 | T1,418 1| 1,299 | T1,285 +11 1,27 | ¥1,288 -1 73 721 -1
5hoe B1OreSeeeersssecevecnnnaes 2,451 2,334 +5 813 790 +3 650 639 +2 610 550 +11 378 355 +6
Furniture and appliance group....| 10, ,658 | 11,042 ~3 3,243 3,211 +1 2,796 2,957 -5 2,734 2,906 ] 1,885 1,968 4
Furniture, home furnishings
SIOreB.ueueannrencnnecianannd 6,795 6,988 -3 1,902( 1,877 41| 1,826 [\ 1,877 -31 1,85 | 1,98 =7 ] 1,217 1,28 -2
Furniture StOreS..seseeeensa. 5,084 5,232 -3 1,295¢ 1,266 +2 1,417 1,452 -2 1,506 1,652 -9 866 862 Q
Household appliance, TV,
radio tores.c.iceseiiiirnnnad  3,863| 4,053 -5 *) () - 970 | 1,080 -10 884 921 4 668 720 -7
Lumber, building,
equipment group.. 15,276 -2 3,050 2,976 +2 5,793 5,723 +1 3,734 3,978 -6 2,412 2,599 =7
Lumber yards, bu
rials dealers?, 9,106 =5 2,076| 2,14 -1 1 3,001 | 3,113 1| 2,123 | 2,393 -1 1,39 | 1,496 -10
Lumber yards.. 5,552 5,907 -6 31,2591 1,322 -5 2,097 2,089 ] 1,264 1,462 ~14 932 1,034 -10
Hardware stores.... 2,846] 2,751 +3 679 624 +9 [ 1,081 | 1,023 +6 T4 %0 4 *) ) -
7
Automotive group.s...seeee.... )L 39,533 39,439 0 9,134 8,686 +5 | 12,256 | 11,73 +4 111,034 | 11,561 -5 | 7,209 7,445 =5
Passenger.axr dealers (franchised) 32,714| 32,472 41 7,869 | 7,401 +6 | 20,597 | 10,005 +5 | 8,676 | 9,050 4% | 557121 5,92 -6 "
Gasoline service stationS........ 17,59 | 16,793 +5 3,3511 3,183 45 5,886 5,722 +3 5,097 | 4,867 +5 3,260 3,021 +8
Other retail storeS.....svese.... 29,3621 28,925 +2 8,119 78,179 ~1 8,953 | 78,433 +1 7,292 | T7,283 0 4,998 | T4,630 +8
Drug and proprietary stores.... 7,517 7,150 +5 1,685| 1,655 +2 2,312 | 2,218 + 2,043 1,950 +5 | 1,477, 1,327 +11
Liquor stores...eeuceserecnas| 4.892] T4o7m 43 1,630] 1,581 +3 | 1,223 | T1,150 %] 1,247 T8 2 732 42 +7

T Revised.

% Not shown beeause of high saspling variability.

2 Tncludes lumber yards, bullding materials dealers; paint, plumbing, end electricdl stores.

Notes: 1960 data include Alaska and Hawali, 1959 data do not inelude Alaske and Hawaii, In the 1958 Census of Business, retail sales in Alaska and Heweid
ampunted to approximately 0.4% of the United States total for all kinds of retail business combined. A1l kinds of business, total, and group totals include kinds of
business not shown seperately.

A1l deta are based on the semple prior to the revision of the anel—-See Sample Deai, e 15. Measures of 1 4
provided on page 16. For States comprising the Census regions, see page 20, r o &% Deg ° of sampling verlebillty are

Table 2. PER CAPITA SALES OF SELECTED KINDS OF BUSINESS » ALL RETATL STORES, UNITED STATES AND CENSUS REGIONS: 1960 AND 1959

Eata for 1960 based on preliminary civilian population estinates for July 1, 1960. Data for 1959 bssed'on
final civilien population estimetes for July 1, 1959. Amounts in dollarsa

United States Northeast North Central South West
Kind of business Percent ’ Percent Percent Percent Percent
1960 | 1959 fopange | 1960 | 2959 |opange | 1960 1959 | change | 1960 | 1959 |cpange | 1960 1959 |change

ALL idnds of business, totals..ssseereres 1,233 | 1,234 0 1L20 | 1,2%) w2123 1,284 a|vosn] 1,067 -1 }1,385 | 1,48 -2
Durable-goods StOTes, t0talesereseransenean. 399 410 -3 384 379 +1 434 430 +1 348 371 =6 456 505 -10
Nondurable-goods stores, tGtaleeesvsescess.. 834 824 +1 906 891 +2 859 854 +1 703 696 +1 929 913 +2

Food group..... N 303 296 +2 342 335 +2 299 293 +2 253 247 +2 347 336 +3
Eating and drinking placeS....eeeeeevessss vesere 90 89 +1 115 113 +2 96 96 ) 59 59 0 102 100 +2
General merchandise BTOUDeeccseessesersocnes vees 134 134 0 125 123 +2 140 141 -1 124 124 o 156 160 -2
Apparel BTOU st encensssaasevasesnnasosoasnnonnns 7% 76 4] 105 103 +2 67 67 0 65 65 0 69 71 -3
Furniture and appliance BrOUDessosasivancecnnans &0 63 -5 73 73 0 54 58 -7 50 54 -7 68 5 -9
Lumber, building, hardware » farm equipment group 84 88 -5 68 68 0 112 112 o €9 T4 -7 87 99 -12
AUtOmOLIVe ETOUPetterrsrransiranrunns treviansne 222 226 -2 205 198 +4 238 230 +3 2‘03 216 -6 257 285 10
Gagoline service Stations...e.s..s.. Creeeresaean 99 96 +3 75 72 +4 114 112 +2 94 91 +3 118 116 +2
Drug and proprietary 8tores..cveceessrsea... cenn 42 41 +2 38 38 0 45 44 +2 38 36 +6 53 51 +4

Notes: A1l kinds of business, total, ineludes kinds of business not shown separately. Sdles and populetion fi

at bottongf table 1. AJL data are based on the sample prior to the revision of the panel.-See Sample Design,
&ee page .

gures include Alaska and Hawaii for 1960--See notes
page 15. For States comprising the Census regions,
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FIG. 2.-PER CAPITA SALES OF SELECTEB KINDS OF BUSINESS: 1960
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Table 3. ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETATL STORES

Page 7

UNITED STATES AND CENSUS REGIONS, BY KIND OF BUSINESS: 1960 AND 1959
{Millions of dollars)
United States Northeast North Central South Wegt
Kind of business o " P " bercent . + 5 "
eTcen ercen Te ercen {Percen

19¢C 1959 of o 1960 1959 o e 1960 1959 change 1960 1959 i change 1960 1959 of e
All kinds of business, total..............}48,603] 46,672 +4 | 13,737 £13,221 +4 | 14,054 [F13,720 +2 | 12,776 F12, 287 +4 | 8,036 | T7.444 +8
Food PTOUD.c.cceeasnvaecserronsnes wassesa} 21,4721 20,368 +5 6,986 6,660 +5| 5,999 5,825 +3| 5,407] 5133 +5] 3,080 2,750 +12
Grocery 8toreg..scccicecesvonne cesseeof 20,602 19,502 +6 6,593 1 6,260 +5 | 5,727] 5,558 +31 5,274} 4,993 +61 3,0081 2,691 +12
Fating and drinking places....c.ceessesecvocsons 999 949 +5 410 387 +6 251 243 +3 246 229 +7 92 0 +2
General merchandigie groUP..vcesvesssenecasaneessf 14,9911 14,520 +3 3,573 3,456 +3 ] 4,427} 4,370 +11 4,106] 3,993 +3| 2,885| 2,701 +7

Department stores and dry goods, general
merchandise stores. ve ..410,137} 9,871 +3 2,3521 2,280 +3 | 2,959 2,942 +1] 2,666 | 2,616 +2] 2,160| 2,033 +6
Department stores. 8,839 | 8,606 +3 2,236 2,177 +3 | 2,599} 2,573 +1] 2,192| 2,152 +21 1,812] 1,704 +6
Varlety stores...cveeveriesonsnraincccsnnseaaes) 3,053 2,978 +3 925 8% +3 818 813 +1 9210 887 43 400 382 +5
ADDATEL gTOUDsssvsinssnsasansocsasvasnesennesens| 3,144] 3,048 +3 | 1,02 | ¥1,010 +3 825 :819 +1 758 §727 +4 525 :1.92 +7
Women's ready-io-wear astores. 1,255 1 1,224 +3 348 338 +3 361 360 0 36 300 +5 230 226 +2
Shoe BHOreH.scisrreserrscassanens 992 937 +6 337 317 +6 243 236 +3 229 216 +6 183 168 +9
Farniture and appliance group....seeeececeneeces 970 965 +1 283 269 +5 218 223 -2 288 293 -2 181 180 +1
Tire, batiery, accessory deelers...csccerescenssd 980 974 +1 168 163 +3 267 267 0 414 417 -1 131 127 +3
Drug and proprietary stores 1,309} 1,225 +7 162 r21_59 +2 488 r461 +6 410 r380 +8 249 225 +11
Iiquor stores.. 1,076 | ¥1,022 +5 359 333 +8 232 232 1o} 306 281 +9 179 176 +2

r Revised,
Notes: 1960 date ineclude Alaske and Hawail--See notes at bottom of table 1. A1l kinds of business, total, end group totals include date for kinds of business not

ghown separately. A1l data are based on the sample prior to the revision of the panel--See Sample Design, page 15.

see page 20.
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Merchandise on Hand

The cost value of merchandige inventories in retail
stores in the United States m December 31, 1960, was
estimated at $24.7 billion, 6 percent higher than
inventories at the close of1959. Of this total, $13.2
billion represented the value of stocks of nondurable-
goods stores (up 4% from 1959)and $11.5 billion, the
stocks of durable-goods stores (up 9% from 1959).

At the close of the year, stocks of automobiles in
the hands of franchised passenger car dealers were
valued at $3.8 billion, 28 percent higher +than in-
ventories on hand on December 31, 1959. End-of-year
inventories of other trades related 4o automotive
showed smaller increases: tire, battery and gcces-
sory dealers, 7 percent, and gasoline service statiors,
5 percent. Grocery store inventories on +the last
day of the year in 1960 were 6 percent higher +han
in 1959. Apparel stores showed merchandise on hand
4 percent above December 31, 1959.

Inventories of furniture stores on December 31
were up 2 percent in a year-to-year comparison, but
household appliance, TV, and radio stores registered
a decrease of 4 percent. Hardware stores showed a
small (2%) inventory increase, but Iumber yards,
building materials dealersand farm equipment dealers
showed a corresponding (2%) inventory decrease. Drug
and proprietary stores closed the year 1960 with
inventories 12 percent higher than December 31, 1959.

In the warehouses and stores of organizations oper-
ating 11 or more retall stores, merchandise held for

MERCHANDISE INVENTORIES

sale on December 31, 1960, totaled $5.5 billion at
cost value, 4 percent aer that held December 31, 1959.
The genmeral merchandise group, which accounted for
40 percent of -+the total warehouse and store inven-
tories of these organizations, showed a year—to-year
gain of 3 percent; and food stores, which accounted
for 24 percent, recorded a rise of 7 percent.

Sales-Inventory Ratios

Anmual sales of all retail stores in 1960 were 8.9
times the cost value of year-end store inventories.

Nondurable-goods stores showed the ratio of sales
to year-end inventories to be 11.3 in1960, unchanged
from the ratlio of 1959. The ratio of sales to year-
end inventories for durable-goods dealers changed
somevwhat downward--from 6.7 in 1959 to 6.0 in 1960.
Contributing considerably to this lower sales-stock
ratio for durable-goods stores was +the fact that
automotive dealers held inventories at the close of
1960, 23 percent higher +than at the close of 1959,
and with sales virtually unchanged from the earlier
year, their sales-stocks ratio dropped from 9.8 in
1959 +to 7.8 in 1960. Other durable-goods stores
showed only slightly lower ratios in 1960 compared
with 1959. The furniture and appliance group went
from a ratio of 5.9 in 1959 to 5.5 in 1960, and +the
lumber, building, hardware,and farm equipment group,
from a ratio of 4.7 in 1959 to 4.4 in 1960. Among
the nondurable-goods stores, the ratio of sales to
year-end stocks for food stores was 21.5 in 1960,
compared with 21.6 in 1959.

0 1 2 3 4 5

Vinventories at cost value, in stores. i

FIG. 4.--MERCHANDISE INVENTORIES: END OF YEAR 1960
ALL RETAIL STORES BY MAJ

Merchandise Inventories, lYear-End 1960
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Table 4. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALY, RETATL STORES
UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1960 AND 1959

(Millions of dollars) '

= ige i es Sales- | Merchandise inventories| Sales-
{at cost) inventgry {at cost) iuventu{y
December 31-— 1 December 31w~ o
Kind of business cember ratio | Kind of business cember 3 ratd
Percent Perceny
1960 1959 change 1960 {71959 1960 1959 change 1960 1959
211 kinds of business, total..veveresse. (24,667 | 23,196 46| 8.9 9.2 | Furniture and appliance BroUD........eeseeees 1,834 | 1,846 =1§ 5.5 5.9
Furniture, home fwnishings stores..... -1 1,276 | 1,265 +# | 5.2 5.4
E Furniture stOre8..cuvcvneeracrrvovensnnss | 1,004 982 2| 4.8 5.0
Purablle-goods TS otal. e E’,ggg :‘Ig’ frct o B ST Household appliance, TV, radic stores... .. | 5% | 56 4| 64| s
urable-goods stores, vevereseenns |13 4 . - Household appliance dealers.............. 399 435 8] 7.0] 7.1
FOOd EIOUD.» v veenennnenenens 2,613 | 2,460 +6 |21.5| 21,6 | Auber, bullding, hardwere, farm equipment . g
Gro Stor 2 456 | 5915 46 {20.3]| 20.4 BTOUD ssceurrsararasncnsasancesnsnvssanesses | 3,344 | 3,381 1| 4.4 4.7
cery es. 4 4 - - Iupber yurds, buillding materials dealers?.. | 1,467 | 1,496 2| 5.6 6.4
Fating and drinking PlAceS. ......eeeeessssssns 425 424 43 1371 4.8 HL"‘“,,',:S;3st“°ﬂr2;"":':""""'""“""‘: 1,322 1'g§ ;g ;g g;
General merchandise groUp...........eeeseesers | 3,632 | 3,562 121 6.7| 6.4 | Farmequipment dealers - | 1,032 | 1,05 R| 345 33
Department stores and dry goods, general Aubamotive group........ -1 4,818 | 3,932 #2231 7.8 9.8
merchandise stores...... 2,446 | 2,424 41| 7.1| 6.6 Passenger car dealers. .1 4,14 ] 3,271 +261 8.3 10.6
Department stores.... 1,757 1,772 ~11 7.91 7.6 Pagsenger car dealers {franchised)....... 3,815 { 2,970 +281 8.1 10.5
Variety stores...veveeecenrasss .. 721 684 51 5.6 5.7 Tire, battery, accessory dealers........... 438 408 71 5.4 5.8
tell order (departnent store merchandise)... | 29| 250 O] 701 87! Gascline service statioms......cocceecvernrs | 61| 72| 452209 | 229
Apparel EroUP...iesivenensetnsreriistrnsaranes | 3,094 2,961 +4 | 4.5| 4.6} Other retail stores....... .| 4,146 | 3,913 +6 | 7.4 7.5
Men's, boys' clothing, furnishings stores... 710 701 +11 3.4| 3.4l Drug and proprietary stores caee | 1,264 1 1,128 +12| 6.3 6.6
Women's ready-to-wear stores... ves 745 T4 # | 6.2 6.6 Liquor StoreScssscsseses 532 525 +1] 9.5 9.4
Shoe StOreS.uiusceeeisrnnrercenenasnas . 679 654 +# | 3.6] 3.6 Jewelry StOreS....cevau. 494 482 421 2.6 2.6
1 Based on only those establistments in business the full calendar year. r Revised.
2 Includes liumber Yards, building materials demlers; paint, plumbing, and electrical stores.
Notes: 1960 data include Alagka and Haweli-—See notes at bobtom of table 1. Dollar volume and seles-inventory ratios for all kinds of buginess, total, and
totals include kinds of business not shown separately. Data are based on the semple prior to the revision of the panel--See Sample Design, page 15. Memsures .of
sampling variability are provided on page 16. )
Table 5. MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WAREHOUSES OF ORGANIZATIONS OPERATING
11 OR MORE RETAIL STORES, UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1960 AND 1959
Merchandise inventories, at cost (mililons of dollars)
Total, ‘warehouges® Sales-inventory ratic
and stores Stores (stores only)
kind of businesa December 31-- |Percent’| pecember 31-- Percent
change, change,
1960 1960
1960 1959 fran 1960 1959 from 1960 1959
1959 . 1959
All kinds of DUSINEBS, LOTAL.uu.eesuuisereneeesennnsnesessocsonnnsnnssnnens 5,512 *'s5,299 +4 4,275 4,077 +5 1n.s 11.6
FOO@ ZOUD s treassrnnnnsonsnonnsssonsseseasensssnnens 1,318 1,232 1. ™ 72 +9 27.1 28.2
GrOCEYY BLOTEH eueetiscararsarsensoroesrasnsosnons 1,277 1,192 | +7 769 702 +10 26.8 279
297 27 6 5] 16 3 67.8 60.5
General merchandise BIOUD . vausosssaasosonsracnrssasnssssasanrsones 2,221 2,160 +3 1,966 1,913 +3 7.7 7.4
Department gtores and dry goods, general merchandige stores.. 1,409 1,380 +2 1,240 1,212 +2 8.3 8.0
Department St0res..cecveeessnns 1,200 1,176 +2 1,046 1,024 +2 8.5 8.2
Variety stores......... 530 504 +5 479 453 +6 6.4 6.7
APpArel ErOUR.s.svssncsrieesnsvonsans 589 545 +8 521 481 | - +8 5.9 6.2
Men's, boys' clothing, furnishings stores. 73 65 +12 65 57 +14 3.5 4.2
Women's reedy-to-wear StOres............ 151 139 +9 140 130 +8 84 8.9
222 214 4 193 186 +4 4.9 5.0
Furniture and appliance BTOUP. cuvanennsoaneansasnonsnn 182 186 -2 121 122 -1 9.0 8.9
FUrnlture BLore8...ocereeiiernesenecsncesnrnsnnsnnes 56 58 -3 44 431 - +2 6.3 6.2
Lumber, building, hardware, ferm equipment, BTOUD - s serensvenrescassnsasasorannsnn 303 302 0 267 1 268 0 4.6 4.8
Lumber yards, building materials dealers.... 196 200 -2 184 188 ~2 4.1 4.3
Lumber FBPAB et ttttteionaatiessaniieestneratrnntnnranns 120 126 -5 116 121 ) 4 3.9 4.2
Tire, battery, mccessory QEBTETB o s entennennrsnnsetsssennnranionnsneassonssanes 243 o35 +3 182 169 +8 5.3 5.9
Drug and Proprietary SHOTe8.e.eeeisrseeecrressnsieerssonconnnnnses 233 213 +9 1% 153 +14 7.6 8.1.
LiQUOT BHOT@B . e usurssenctaresarerocsennannnons 166 169 -2 83 87 ~5 13.2 12.9

r Reviged. - e —— -

1 Varehouse invemtories of Group II organizations are excluded from table 4.

2 Includes lumber yards, bullding materials deelers; paint, Plumbing, and electricel stores.

Notes: 1960 data include Alaska and Hawaii--See notes at bobtom of table 1. A11 kinds of business, total, and group toials include kinds of business not shown
separately. Data are based on the sample prior to the revision of the panel—See Sample Design, page 15.

Table 6. ESTIMATED SALES AND YEAR-END MERCHANDISE INVENTORIES OF RETAIL STORES OF ORGANIZATIONS OPERATING
4 OR MORE RETAIL STORES, UNITED STATES, BY KIND OF BUSINESS: 1960

(Millions of dollars)

Merchandise inventories Merchandise Inventories
Annual sales (at cost) Annugl sales (at cost)
Percent Percent : Percent Percent
Kind of business change change Kind of business change, change,
160 | 166 | Des. 31, 1560 1960 | 1960 et o %60
1960 60
from from from froml
1959 1959* 1959 1959
All kinds of business, total.. 56,693 +6| 5,547 +4 1l General 18€ EIOUD..sssssnsneenen 16,392 +5 2,340 +3
Peparitment stores and dry goods,
general merchandise stores..... teraes lé, 83?-2 +§ i, ggg +Z
FoOd EToUP.-cssvevincrrsvasecrancsans 23,660 +8 917 +11 Department stores...... ’ ’
Grocery stores. JPT 22,572 +8 881 +11}] Drug end proprietary stores............. 1,676 +14 222 +16

Notes: 1960 data include Alaska and Hawaii--See notes at the bottom of table 1. ALl kinds of business, total, and group totals include kinds of business not
shown separately. Data are based on the sample prior to the revision of the panel—See Sample Design, page 15. Measures of sampling varlability are provided
on page 17.
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~

FIG. 5.~SALES-INVENTORY RATIOS: 1960
ALL RETAIL STORES AND GROUP ILSTORES BY SELECTED KINDS OF BUSINESS

(Annual Turnover: 1960 Sales divided by year-end inventories, at cost) !

o] 5 10 15 20 25 30 35 40

v i —
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BUSINESS, TOTAL

GROCERY STORES

EATING AND
DRINKING PLACES

WOMEN’S READY-TO-
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1Data based on establishments in business the full calendar year, except for those Group I establishments which
may not have been in operation the entire year. Ratios exclude warehouse inventories of Group II stores.
2Retail stores of organizations operating 11 or more retail stores.

BUREAU OF THE CENSUS
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ACCOUNTS HECEIVABLE

Retail stores in the United States reported atotal
of $12.8 billion of accounts receivable balances owed
to0 them by customers as of December 31, 1960, 1 per-
cent more than the $12.7 billion reported as of the
same date a year ago. Credit balances on charge
accounts at the close of 1960, which amounted to $7.1
billion, showed an increase of 1 percent over 1959,
and credit balances on installment accounts, amount-
ing to $5.8 billion, showed a year—to-year increase
of 2 percent.

The data shown for aceounts recelvable balances Iin
the report reflect only amounts owed to retail stores
and do not inelude amounts owed to other organiza-
tions, such ag financial institutions, for retail
purchases. It should also be noted that changes in
receivables balances from year to year may reflect
changes 1in the practice of discounting or selling
receivables to banks, finance companies, and others,
as well as changes in the amounts of goods sold on
eredit and in the rates at which customers made pay-
ments.

Department stores reported unpaid balances totaling
$2.7 billion at the endof 1960, 2 percent over 1959.
Department store credit balances accounted for more
than 20 percent of the total for all retail stores—-
more than was contributed by any other single kind
of business. Within the general merchandise group,
accounts receivables held by mail order establish~
ments (department store merchandise) were up 38 per-
cent over December 31, 1959, but their contribution
to the +total accounts receivable for all kinds of
business was less than 5 percent.

Receivagbles balances for nondurable-goods stores
in total amounted +to $6.8 billion, 6 percent mnore
than the amount owed at the close of 1959. Among
the nondurable kind-of-business groups reflected in
this overall increase, storesd the general merchan-

Table 7.

dise group recorded ecredit balances outstanding of
$3.7 billion, a year-to~year gain of 9 percent;apparel
stores, $1.1 billion, w & percent; food stores, $0.4
billion, up 7 percent; and gasoline service stations
$0.4 billion, up 5 percent.

Durable-goods stores in total recorded accounts
receivable balances at the close of 1960 at $6.1 bil-
1lion, 4 percent less than the amount registered a
year ago. Contributing to these figures were dealers
in the lumberand building materials group, $1.8 bil-
lion, down 5 percent; the furniture and appliance
group, $2.1 billion, down 4 percent; and the auto-
motive group, $1.4 billion, down 2 percent.

About 70 percent of the 1960 year-end credit bal-
ances due from customers of furniture and appliance
gtores were on installment accounts, as were 69 per—
cent of the balances held by general merchandise
stores. In contrast, the credit balamces outstand-
ing for the lumber, building, hardware, farm equip-
ment group were 85 percent on charge accounts; and
the apparel group, 76 percent, charge accounts. For
the automotive group, about equal amounts were out-
standing in both types of accounts.

Stores of organlzations operating 11 or more re-
tail stores accounted for $4.0 billion of +total
receivables at the end of 1960, 11 percent more than
was held at the close of 1959. More +than three-
fourths of the credit balances owed by customers at
the end of 1960 to stores of these organizations was
on installment accounts, $3.1 billion as compared
with $0.9 billion in charge accounts. General mer-
chandise ' stores operated by organizations of 11 or
more retall stores reported $2.5 billion of accounts
receivable balances, 17 percent more thanon the same
date a year earller. This amount was 62 percent of
the total 1960 receivables of these organizations in
g1l kinds of business.

ACCOUNTS RECEIVABLE OF ALL RETATL STORES, UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1960 AND 1959

{Millions of dollars)

A1l retail stores A1l retail stores
g
N December 31-- Percent December 31— Percent
Kind of business change, Kird of business change,
1960 1960
1960 1959 from 1960 1959 fram
1959 1959
All kinds of business, totBlesssscesssassascen 12,846 12,670 +1 {Purniture and appliance FroUDs.sesseessarescsnsaves 2,091 2,174 4
Furniture, home furnishings stores. 1,542 1,650 -7
Furniture stOreS.ccescecssessescs 1,379 1,485 -7
Durable-goods stores, total 6,081 6,314 4 Household appliance, TV, radio stores. 549 5% +5
Nondurable-goods stores, total... 6,765 6,356 +6 Household appliance stores 480 461 4
Lumber, building, hardware, farm equipment group... 1,764 1,859 -5
FOOd BroUP.csisscesssiaceiscsenronoressssncannsenscnne 2 2 ’
00d group 423 39 7 Lumbbr yards, building materisls dealerel........ Lo3| L3z -7
" Iumber YHrdS.ecencsesececnnsseransenscssssensss 8% 942 =7
Eating and drinking placeS..sececssss sessntascusenss 97 T4 +31
Automotive grouPe.eececsesss 1,444 1,471 -2
General merchandise GrOUDsesssssasnncssonncnssaasass 3,653 3,358 +9 > 4
Department stores and dry goods, general 4 ’ Paggenger car dealers..... 1,007 1,049 e
HErCHADALSe SLOreS..en. e os 2,878 2,790 3 Pagsenger car dealers {franchised).. 895 977 -8
Department GLOTeS. s. ... .es. 2,691 2,649 42 Tire, ‘battery, accessory dealerS.uceicsccciosasas 419 392 +7
Mail order (department store merthandise)....scsan 628 456 +38
Gagoline service stationS.ieesssscsvriccncencnananns 432 413 +5
ADDBIEl grOUD.csecerssassvnssrovecsocannssacnssssans 1,061 978 +8
Women's ready~to-wear SLOreS...ssssassscsscsacsnas 462 427 +8 [|Other retail SLOTEBAwcarsrvssssasnstsarsessarnscsen 1,881 1,947 -3

1 Includes Llumber yards, building materials dealers; paint, plumbing and electrical stores.

A1 kinds of business, total, and group totals include kinds of busines
not shown separately. Date are based on the sample prior to the revision of the panel-—See Semple De’eign, p:age 15, :

Notes: 1960 date include Alegka and Hawaii--See notes at bottom of table 1.

provided on page 17.

Measures of sampling varlability are
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FIG. 6.--TOTAL ACCOUNTS RECEIVABLE: END OF YEAR 1960 AND 1959
ALL RETAIL STORES BY SELECTED KIND OF BUSINESS
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Teble 8. ACCOUNTS RECEIVABLE OF ALL RETAIL STORES, BY CHARGE AND INSTALIMENT ACCOUNTS &

UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1960 AND 1959

(Millions of dollars)

Total Charge accounts Installment accounts
Percent Percent Percent
Kind of business December 31— change, December 31-- change, December 31— change,
1960 1960 1960
1960 | 1959 o 1960 195 | Iram 1960 | 1959 e
A1l Xinds of business, totAleececcescrnsecssasssnnrioonarannsnsnsnonsesl 12,846 12,670 +1 7,095 7,009 +1 5,751 5,661 +2
Durable~goods stores, totalecseaessss eesrsssescencatsccnsasnens 6,081 6,3 4 3,19 3,225 -1 2,887 3,089 -7
Nondumb%e-goods sto;es, t0t8lecencen tesesecesanacacassensranns 6,765 6,356 +6 3,901 3,784 fB 2,864 2,572 +11
FOOQ ETOUD. - ctesueertocntosissssesesnoasssansonassosssssesassoressonasonssnss 423 396 +7 403 372 +8 *) [G3] &3]
General merchandlse ErOUDecescssssesnsacessssassssssorsesasnsanesssorsesn 3,653 3,358 +9 1,130 | 1,144 ~1 2,523 2,2% +14
Department stores and dry goods, general merchandise stores. 2,878 2,790 +3 1,045 1,075 ~3 1,833 1,715 +7
Department SLOr€8. e vassacancesscsasoscssasosessnsrssnssvonsensrsicssanns 2,691 2,649 +2 97 1,003 -3 1,720 1,646 4
ADDATE]l GrOUD.csesssresessaessnasnssnsssasersvosssserrseacessessasoncsnssasns 1,061 978 +8 fao 730 +11 251 248 +1
Furniture and Appliance grolD.cececceeessnsssensncssesssoonsasssansssrseessce 2,091 2,17 -4 617 613 +1 1,47 1,561 -6
Lumber, building, hardware, farm equipment group... 1,764 1,859 =5 1,507 1,616 -7 257 %3 +6
AUtOmOLiVe GrOUDessessossscssssssssnnesnsnnscsssessosrnnas 1,444 1,471 -2 . 796 716 +12 648 761 -15
1 Not shown because of high sampling veriability. 7 ’ - .
Notes: 1960 data include Alaska and Hawaii--See notes st the bottom of table 1. A1l kinds of business, total, and group totals inelude kinds of business
not shown separately. Date are based on the sample prior to the revision of the panel-—See Sample Design, page 15. Measures of sampling veriebility are provided
on page 17.
Table 9. ACCOUNIS RECEIVABLE OF HETATL STOHES OF ORGANIZATIONS OPERATING 11 OR MORE RETATY. STORES, BY CHARGE AND INSTAIIMENT ACCOUNTS
UNITED STATES, BY KIND OF BUSINESS: ‘END OF YEAR 1960 AND 1959
{Ml1lions of dollars)
. Totel Charge accounts Ingtallment accounts
December 31— Percent Dy 31 P, b Dy 31— Percent
Kind of business
chenge, change, change,
1960 1960 1960
fran from from
1960 1859 1959 1960 1959 1959 1960 1959 1959
411 kinds of business; BOtEL..eesesrressassssitacanenanrsreonsanenionn 4,049 3,640 +11 906 901 +1 3,143 2,739 +15
Durable~goods BEOTeH, HOLAL..usiccneceseeteranaseuncrenssonanenennsnsnnn 1,169 1,121 4 276 264 +5 893 857 +
Nondurable-goods StOTS, tOBAL..etsenssonreesesensinsnaseennnnnsncanrans 2,880 2,519 +14 630 637 -1 2,250 1,882 +20
General merchandife ErOUD....vssesceseneeissacsossasnannnnnessain 2,530 2,159 +17 401 3%6 +1 2,129 1,763 +21
Department stores, and dry goods, general merchandise stores. . 1,850 1,6% +10 384 3%0 -2 1,466 1,284 +14
DeParHmenE SHOTEE .« o vuunsestaeronnsesessrersrssensessnomonnnnsenssnnsos 1,766 1,640 +8 376 384 2 | 1,390 1,256 +11
ADPATEL B0« < et urraeesnnseassanessnsstnsonsesnsesncessssonosessennesnnnnes 209 213 -2 113 122 -7 96 91 +5
Furniture and appliance ErOUD ... eseteeseaeennneanssnsasunssesonnennnrnnnss 385 397 -3 32 37 -1 353 360 -2
Tire, battery, acCeBBOTY GEELerB. .o ouearrernresesosssnssnesnsnsnnnnneeesnss 257 242 +6 *) *) ) 1) (18 O]
1 Not shown because of high sempling variability.

Notes: 1960 date include Alaske and Hawaii-<See notes at bottom of table 1. A1l kinds of business,

shown separately. All data are based on the sample prior to the revision of the panel--See Saimple Desi

e 15, Me of 1k bili
on page 17. £n, pagi agures saxpling varia 1ty are provided

total, and group totals include data for kinds of business not
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FIC. 7.--ACCOUNTS RECEIVABLE ON CHARGE ACCOUNTS AND
INSTALLMENT ACCOUNTS: END OF YEAR 1960 AND 1959

RETAIL STORES BY SELECTED KIND-OF-BUSINESS GROUPS
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SAMPIE DESIGN AND RELTABILITY OF THE DATA

Sample Design

The sample revision which became effective with
the January 1961 Monthly Retail Trade Report is not
reflected in +the annual data in this publication.
The revision, which was based on the records of the
1958 Census of Business, consigted principally of
changes to only ocne of the +two major components of
the sample-—~that portion called the Group II panel,
defined as all orgenizations with 11 or more retail
stores. Total estimated sales and accounts recelvable
in 1960 for the United States, for all ¥kinds of re-
tail business combined, did not change as a resuli
of the survey panel revision. However, changes were
made in estimates for some individual kinds of busi~
ness because of the reclassification of the Group II
stores in +the 1958 Census of Business, and changes
in the Group I figures were made +to compensate for
the addition to or deletion from the Group II panel.
For further information regarding the extent of this
revision, refer to +the Monthly Retail Trade Report
for January 1961.

I. Sales and Inventories

Sales and inventory data in this bulletin are based
on reports fram the sample in use prior to the re-
vision, components of which are deseribed below:

A. Group IT firms--Organizations which, In the
195/ Census of Business, were reported as operating
11 or more retail stores in the United States. ALl
of these large organizations are included in the
sample. Group II organizations generally provided
one report for all of thelr retail stores. For
those CGroup II firms with retail stores in more
than one kind of business, the reported figures
were prorated among the different kinds of business
on the basis of the percentage distribution of the
firm's total sales by kind of business as reported
in the 1954 Cengus of Business.

B. Group I stores--Selected staresof organizations
which, in the 1954 Census of Business, were units
of organizations operating 1 to 10 retall stores.
Stores selected for this portion of the sample are
. located within 230 Census Sample Areas'. These
Cengus Sample Aveas generally consist of combina-
tions of two or three counties and were chosen ran-
domly (with known probability of selection), one
from each of 230 primary strata. Within these 230
Census Sample Areas, the sample consists of:

1. MLarge" Group I stores, those stores whose

~ annual sales in 1954 exceeded a designated amount
varying by kind of business and Census Sample
Area. All of the Group I "large" stores are in-
cluded in the Bureau's monthly sales survey as
well as the annual survey.

2. '"Special" area segment stores, stores other
than "large" stores described in 1 above located
in a subsample of land segments (selected with
known probability) withinthe Census Sample Areas
and qualifying on +the basls of either of the
following eriteria: (a) their 1954 sales exceed-
ed ceriteria ranging from $150,000 to $300,000 by
kind of business, or (b) their monthly sales from
June 1957 through May 1958 exceeded criteria

ranging from $11,800 to $39,400 by monthend kind
of business. All "special" area segment stores
are includedin the Bureau's monthly sales survey.
as well as the amual survey.

3. "Small" stores, all remaining stores located
in the subsample of land segments within the Cen-
sus Sample Areas mentioned above. These land
segments are divided into 12 panels so that, in
general, "small' stores in a different group of
land segments are personglly enumerated each
month of +the year for purposes of the monthly
report. The stores located in three of these
panels (November, December, and January panels)
were ineluded in the annual survey.

APPROXIMATE NUMBER OF RETATL STORES IN THE
1960 ANMGAL RETAIL TRADE SAMPLE

Group I stores
Total Group TI
stores “Large" "Special® area| "Small"
stores segment siores stores
125,600 91,900 5,500 5,400 22,800

II. Accounts Receivable

Accounts Teceivable data in this bulletin  are
based on reports from the sample in use prior to the
revision of the panel. A subsample of the probability
sample discussed above is used to produce accounts
receivable data and is described below:

A. GCroup II firms and Group I stores canvassed by
mail each month for sales figures (categories 4,
Bl, and B2 above) were subsampled on the basis of
their accounts receivables asof December 31, 1957,
ag reportedinthe 1957 Annual Retail Trade Survey.

1. Respondents whose total receivables exceeded
certain specified criteria were assigned 1o a
"rixed" panel which is canvassed monthly for
accounts recelvable data. These criteria wvary
by Census Sample Area and by sample component,
with one set of criteria established for the
"gspecial" area segment storesamnd ancther for the
other sample components.

2. Bespondentswith total receivables below these
criteria were divided into 12 "rotating' panels.
Such panels report for only two successive months
each year, depending wupon the "rotating" panel
10 which theyare assigned. For example, the Jan-
uary panel 1s canvassed for end-of-month January
and February receivables, the February panel for
February and March receivables, ete.

B. A1l Group I "small" stores described in I,B3
above are canvassed for accounts receivable data
for the month that they are enumerated for sales
figures. For both sales and receivables data,
these establishments are also canvassed for fig-
ures for the previous month, thus providing data
for two consecutive months each year.

The Decenmber 31, 1960 and 1959 accounts receivable
data published in this annual retail trade report
are the estimates produced in the monthly accounts
receivable survey for +that month and previously
published in the Monthly Retail Trade Report.

1 Group I stores with sales of $5 million or more in 1954 are an exception, such establishments being

included in the sample, regardless of location.
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Reliability of the Data

Because the estimates obtained are based on a sam-
ple, exact agreement is not expected with the results
that would be obtained from a complete Census of re-
tail stores in which the same enumeration procedure
is used. However, because every retail store in the
United States has had a chance of being selected for
the sample, and because the probability of selection
for each store in the sample is known, it is possible .
to approximate the sampling variability of the esti-
mates made from the sample.

Approximate measures of the differences which may
exist because of sampling for the estimates are shown
in tables 10 to 13. Measures of sampling vari-
ability for sales-inventory ratios of retail stores
have not been computed, but, in general, are expected
to be less than those for merchandise inventory dollar
volume estimates.

The measures of sampling variability shown are at
the one sigma level. At this level, the chances are
two out of three that the amounts estimated in this
survey would differ from the results of a complete
Census using the same enumeration procedure, by less
than the percentage shown. Although certain data
not expressly shownin this publication may be derived
by subtraction, it should be pointed out they are
subject 1o higher sampling variabilities and should
not be used in meking comparisons.

Measures of sampling variability shown in this re-
port do not include biases which might arise from
differences of response or nonreporting. Nonresponse
amounted to about 3 percent for inventories, 5 per-
cent for sales, and 10 percent for accounts receivable.

‘

Table 10. SAMPLING VARIABILITY FOR DOLLAR VOLUME SALES ESTIMATES OF ALL RETAIL STORES

Sampling variability (percent) Sampling variability (percent)
Kind of business United |North- | North | gooen | vess Kind of business United {orth- | North [
States | east {Central | States| east [Central |P°% es
All kinde of business, total... e 1 2 1 2 3 || Furniture and appliance g-roup.. csesevasanae 3 6 5 4 5
Furniture, home furnishings stares . 3 6 6 5 8
Durable-goods stores, 10t81l.e.sceecnesn 2 3 3 3 5 Furpiture StOTeB.eececressrnnsnsnensss 4 8 7 6 9
Nondurable-goods stores, total......... 1 1 1 2 2 Household appliance, TV, radio stores... 4 - 5 7 8
Food groupsececeracsencasaensacocnsnsncoans 1 2 2 2 4 || Tumber, bullding, hardware, farm equipment
Grocery 8torescesessccsecsse L 2 2 2 5 BTOUDsserssnsocuvaciaousocensnccsssnreanra 3 5 4 5 7
Eating and drinking placeS......... 2 5 3 5 3 Lumbl umberezn;:f.é;:‘f];di?g. ~m1-:e-1.-ial? .??alflf 13. g IE: g lg
Bating places......cvieeereeriniacrnanes 3 5 4 5 6 Hardware 8tOres..eccssececvescescsranrrens 4 7 6 8 -
Geperal merchandise EroUDee.seserssenssoees 1 1 1 3 4 Automotive - —
ETOUP s ssscocetcnnccnassssnsanae 3 4 4 4 9
Department stores and dry goods, general R
merchandise SLOTES. ... . : Retenhes 1 1 2 % 5 Passenger car dealers (franchised)...... 3 5 4 4 10
Department stores..... evees 2 1 2 5 6
Variety s10res.ceeraceceeieisiaveesaaenes 2 2 3 3 5 1! Gasoline gervice S8tAtiONS.ievsscscecennens 2 3 3 3 5
Mail order (depertment store merchandise)| (1) {2 (1) )] |
ADPATEL ErOUPe.sasnsssssnsnencsossnonnosans 3 6 4 5 6 il Other retail storeseeececasss . 3 3 4 8 4
Women's ready~to-wear stores... . 3 5 2 7 8 Drug and proprietary stores.. cone . 2 5 4 4 6
3hoe BHOreHecatessrscretarssesvenanscenaa 4 7 7 7 6 LIQUOr BYOreBesssevsancssssorseracaneens 3 6 6 8
1 Sempling variability is very low because a large part of the estimate is accounted for by Group II firms, which are ineluded on a certainty rather than a sample
bagis and are therefore not subject to sampling varlability. .
Notes: Sampling veriability of the 1960 sales data are not available. The estimates of the sampling variabilities shown above » Which are those derived from the
1958 sales statistics, are believed to be suitable epproximations of the sampling verisbilities of the 1960 statistics.
Datas on'sales of stores of organizations operating 11 or more retail gtores are not based on @ sample and are therefore not subject to sampling variability.
Table 11. SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF RETAIL STORES
Sampling variebility Sampling variability
{percent) (percent)
Al]l retall stores All retail stores
Kind of business Kind of ‘business
Dollar Year-to- Dollar Year-to~
volume year volume year
estimate chaunge estimate change
All kinds of business, £0t8leeceveseeececrnceasssenas 1 1 }| Furniture and appliance groupes... 4 2
Furniture, home furnishings stores 4 3
Furniture storeSeeccsreracesesceese. 5 3
mbleﬁuods itores, tOtil;;'i-“""""”. rreesecnne i % Household appliance, TV, radio stores. . s 2
ondurable-goods stores, total.secesnersiuieaeirosaans Household 2ppliance deBlerBecesecsesscncasaennns 7 4
Lumber, building, hardware, farm -equipment ErouD....see.o. 3 2
Fo;d graup.;......................................... g ﬁ Lumbt’er yards, 'l’:uilding m;terials dealers. .. ) 2 3
TOCETY BUOTESeseunsansrenssnsnosnisrossascccsonsan TUDDET FRTA6 e nosssensensnsennse . 4 A
Hardware giores...eess reesean - 5 2
Eating and drinking PlaceS.c.cesesussecorieresnneneccecaens 4 3 Farm eQuiDment ABBLETB.q o veneesnnwosens s PR 8 2
General MerChADAISe EICUD.emeesaeeeneeanernnvnnenn.. f 2 1 || Automotive group.ssesesesssacnces . 3 2
Department stores and dry goods, general merchandise Paggenger car dealerS.eseceeccass - 3 2
BLOreScens., . 2 1 Passenger car dealers (franchised) . 4 HA
Department gtor . 2 1 Tire, battery, accessory dealers. . 5 3
Variedy St0re6eueeceierernsnsesnrssones . 3 2 1 et 3
Mail order (department store merchRndise)...vese....so.os *) (1) || Gesoline service stationsesceeseeste 2
ADDBTEL EIOUDsaresttvserunssnrasnnnneesareensnnssroessnnnes al "2 || Other retail stores....... croersaerecas 2 2
Men's, boys' clothing, furnishings stores... 6 4 Drug and proprietary stores carsasaee . 4 2
Women's ready-to-wear storés.... 4 2 Liquor 8toTeScrssscccnsens .o [P 5 2
Shoe BtOrefeencessvencesriacnans 5 2 JEWEITY StOreSarscevececnassesevsncncsenconnsssnnsennnas 6 3

NA Not availsble.
1 See footnote (*), table 10.

Notes: Sampling varisbility of the 1960 merchandise inventory data are not available. The estimates of the sampling vardabilitles shown above, which are those derlved
from the 1959 merchendise inventory statisties, are believed to be suitable approximations of the sampling varisbilities of the 1960 statistics. Data on inventories of
stores of organizations operating 11 or more retall stores are not based on a sample and are therefore not subject to sampling variability. 3



Table 12, SAMPLING VARIABILITY FOR MERCHANDISE INVENTORY ESTIMATES OF
ORGANIZATIONS OPERATING 4 OR MORE RETATIL STORES

Sampling |
Kind of business varisbility
{percent)

All kinds of buginess, totaliissseercecrenrcanironscrnscennae 1
2
2
General merchandise EroUpP.cascssssvers esesnsvenn 1
Department stores and dry goods, general merchandise store: 1
Department StOTe8.sccciiscrrcsccerirsincniccasiesnns 2
Drug and proprietary storeS..... nesessssvevertnnens 4

Note: Sampling variability of the 1960 merchandige inventory data are not
available, The estimates of the seampling variabilities shown above, which are
those derived from the 1959 merchandise inventory statisties, are believed to
‘be suiteble approximations of the sampling variabilitles of the 1960 statistics.

Tseble 13. SAMPLING VARTABILTTIES FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETATL STORES

Page 17

Sampling veriability of dollar volume estlmates Sampling variebility of doller volume estimates
(percent) (percent)
t A11 gtores Group II stores*
Kind of business A1l stores Group IT stores Kind of business
Charge | Install-| Charge | Install- Charge |Install- Charge | Install-
Total accounts| ments otal accounts| ments Total accounts| ments Total accounts| ments
A1l kinds of business PFurniture and appliance group... 3 5 4 1 3 1
£0EALe s e enearnonnnenan R 2 2 2| (% 1 Q) Furniture, home furnishings
SEOTEB.venoerescsnsrssoncnnss 4 6 5 = - -
Furniture stores....cecnveee 4 - - - - -
Durable-goods stores, total.l 2 2 3 1 3 1 Household appliance, TV .and
HNondurable-goods stores, 1od10 BLOreB..veeenrvensoannn 5 T 6 - - -
Lo S 2 3 2 1 1 (3 Household applisnce dealers. 5 - - - - -
Tumber, building, hardware,
FoOd ZIOUDs tesssovssavssnnvesans 4 5 - - - = “Parm equipment EXOUD......se. .. 2 4 9 _ . .
. Tumber yards, bullding
Eating and drinking places...... 1 - - - - = ‘materials dc’ealers. o 4 4 B _ - _
General merchandise group....... 2 4 2 3 1 Q) Lunber yards.......... 5 5 B - -
Dept. stores and dry goods, Avtomotive grOUP.ccscersesacanns 4 5 6 - - -
generel merchandise stores... 2 4 2 (%) 1 (3 Passenger car dealerS.cseerevs 5 - - - - -
Departmeni stores... .. 2 5 2 (%) (® (?) Passenger car dealers
Mail order {department {franchised).cvecececnncens 6 5 - - - -
store merchandise).....esuuen (G} (&) 3) - - - Tire, battery, accessory
dealers.sieeririnccensanenees 7 - 4 1 - -
Apparel group.. s 5 6 7 2 4 2 Gasoline service stations....... 5 5 - - - -
Womern's ready- lesT gtores.. 7 - - - - - {l Other retail stores..c...v.ce.ns 4 - - - - -

1 A portion of the Group II efores accounts receivable estimate is based on a semple and is therefore subject to sampling variability.
2 sempling variability less than .5 percent.

3 See footnote {*), teble 10.
Note:
and Jenuary through April 1960.

For further information see the Monthly Retail Trade Report for December 1960, pages 17 and 18.

These are median figures based on the ranges of sempling error of the accounts receivable estimetes published in the Monthly Retail Trade Report for Jume 1959,
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EXPLANATION OF TERMS

Retail trade

Includes those establishments primarily engaged in

gelling merchandise for personal, household, or farm
consumption.

Some of the ortant characteristics 'of retail
trade establishmen g as definedfor this survey, are:

The establishment is a recognizable place of business
and is engaged in activities to attract the general
public +to buy; the establishment buys or receives
merchandise as well as sells; the establishment may
render services or may engagein processing incidemial
or subordinate to selling. Not all of these charac-
teristics need be present, and some are modified by
trade practice. Excluded from retail trade are ped-
dlers and itinerant vendors without an established
placeof business. Also excluded are places of business
operated by institutions and open only to thelr own
members or persomnel, such as school cafeterias,
cafeterias operated by industrial plants for their
employees, and establishments operatedty agencies of
the Federal Government m Military posts, at hospltals,
ete, However, liquor stores operated by States,
counties, and municipalities are ineluded.

Retail gtores

Separate places of business primarily engaged in
selling merchandise at retail, including separate
departments in such stores leased to others.

In addition to those kinds of business readily rec-
ognizable as retail stores, such as grocery stores
and drug stores, the term retail stores also includes
eating and drinking places, gasoline service statias,
lumber yards, cosl yards, mail-order houses, estab-
lishments from which direct selling (house-to-house)
is conducted, and establishments which sell merchan-
dise through coin-operated vending machines. Stores
with ennual sales less than $500 duringthe year 1960
were excluded from the tabulations for this report.

Sales

Total receipts from customers during the year after
deduction of refunds end allowances for merchandise
returned by customers. Receipts from repairs and
from other services to customers, sales for resale,
and sales taxes and excise taxes are included in the
sales data.

The sales figures represent total sales and receipts
of all establishments primarily engaged in retail
trade. They do not include sales at retail by manu-
facturers, wholesalers, service establishments, and

other businesses whose primary activity is other
than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories of

organizations operating 11 or more retail stores are
shown for sgtores and combined for stores and ware-
houses. Included are only those warchouses which
maintain a supply of merchandise primarily intended
for distribution to retail stores within the organi-
zation.

Merchandise inventories exclude +the value of fix-
tures, furnishings, equipment, and supplies wused in
store and warehouse operations and not held for re-
sale. Inventories were reported as of the close of
the calendar years, except for some businesses which
used a fiscal year rather than the calendar year for
accounting purposes. About 13 percent of the retail
store inventory +total refers to a fiscal-year end
other <than December 31, but this varied by kind of
business (varying from about one-fifth for stores in
the food group to about 5 percent for the automotive
group). For most kinds of business, the majority of
such fiscal-year reports provided January inventory
figures. Data so reported have been accepted and
ineluded in the tabulations without ad justment.

Sales-inventory ratio

The relationship of annual sales to December 31
inventories, derived by dividing annual sales by the
cost value of year-end inventories.

This sales-inventory ratio is based on data for
those stores in operation throughout the full year
only, except for the ratios for organizations with
1l ar more stores which are derived from annusl sales
figures containing sales of some stores mot in oper-
ation the full year. Ratios for organizations with
11 or more stores are based an store inventories only
and do not inelude warehouse inventories.

Accounts receivable

Balances of credit sales due retail stores from
customers.

The data in this report refer to receivables out-
standing as of the end of the year. Receivables
against which the firm mayhave borrowedare included.
However, credit paper discounted or sold to others
and accounts actually charged off as bad debts are
excluded. For example, consumer credit paper sold to
financial institutions and colleetion agenciesis not
included. Also excluded are accounts charged on
credit ecards used by other organizations, such as
oll companies, Central Charge Service, Diners?
Club, ete.

Charge account receivables--receivables outstanding
for which full payment was scheduled to be made at
the end of the customary billing period.

Installment account receivables--receivables out-
standing for which payment was scheduled to be paid
in two or more parts.
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ANNUAL RETATL TRADE SURVEY KIND-OF-BUSINESS CLASSIFICATION AND CORRESPONDING
STANDARD INDUSTRIAL CLASSIFICATION (SIC) CODES

Anmual retail trade survey kind-of ~business
classification

Corresponding 1957 SIC code

FOOd grOUDeasscsesssnscssnassssassscsnssensssncnas
Grocery StOreS.ccsseceeccrescsosassncssssansnas

Eating and drinking placeSececsscscsccccscsacosss

General merchandiSe groUPesssccececcscsssssscscnscs
Department stores and dry goods, general
merchandise StOreSesscscececscacscsccscsvensse
Department StOreSeccceaceccccserescescssncasnne
Variety StOreS.escescccecssssscsssscasssosssnnss
Mail order (department store merchandise)......

Apparel groUDeecscesssvsssossssoscsacosssscescsnne
Men's, boys' clothing and furnishings stores...
Women's ready-to-wear StOIr€S.ieecsesscsscascssns
Shoe StOTeSerecescscrcenessnsncrsarsssscnsonsosss

Furniture and appliance groUDecsccsessccessccncns

Furniture, home furnishings stOr€Se.seeisecscsss
Furniture StoreS..ccseccceccecncesssscnssosse
Household appliance, TV, radio stores....eecse.
Household appliance deflerSececssssssceasacsa

Lumber, building, bardware, farm equipment group.
Lumber yards, building materials dealerS.ceses.
Tumber JarGSeeccescsossessescconcccnsssasnnnses
Hardware StoreS.ccscisccccesrsrsarsssssncocsccens
Farm equipment dealerSce.escecssccsssensscscancos

AVTOomOTIVE EIOUDeseeseececnscesscasasossscncsnnes
Passenger cAr 0e8lerS.cecscesscsccccncansasanne
Passenger car dealers (franchised)....ececess.
Tire, battery, accessory dealerSee-essceesconss
Gasoline service statioNS.eesecceencecocacennanas

Other retall STOreS.seeisressccevesersscesoncoses

Drug and proprietary storeS..ceeesseecesccennse
Liguor storeS.eeeveses.

Jevwelry stores......

08 0rR0Ne0 000 seOTNBRRPREBODLE

54
541, excluding delicatessens

58
53 (See note below.)

531 and 5392
531
533
5322

56

561
562
566

57, excluding 5733 (music stores)
but ineluding 5932 (antique stores)
571
5712 ‘
572 and 5732
572

52

521, 522, 523, 524
5211

5251

5252

55,excluding 554 {(gasoline service
stations)

551 and 552

551

553

554
59, excluding 5932 (antique stores)

but including 5733 {(music stores)
591

592 and part of 92 and 93 (liquor

stores operated by State and local
governments)
597 ’

Note:

In the Standard Industrial Classification Manual, nonstore establishments,

such as mail~-order houses, merchandise vending machine operators, and direct
selling (house-to-house) organizations are all inecluded in the gemeral

merchandise group.

In the Annual Retail Trade Survey, such establishments

are classified with store-type establishments on the basis of the commodities

sold.

On this basis, wail-order houses (department store merchandise) are

included in the general merchandise group, but other nonstore establishments
are classified in other kind-of-business groups in the Annual Retail Trade

Survey.
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